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2.1

THE PROCESS

Meaningful community involvement is
a crucial part of any planning process.
The planning team used the following
techniques to gather input from Jonesboro
stakeholders:
• One-on-one interviews
• Open discussion with local business owners
• Bus tour of successful LCI communities and new
city halls
• Regular Core Team meetings throughout the
process

• Website for public to access important
information and dates
• Postcard mailings to all property owners to
advertise key public meetings
• Email blasts to thousands of locals to advertise
all public meetings

2.2

MEETINGS

>> Public Kickoff Meeting
Following the one-on-one stakeholder interviews,
a Public Kickoff Meeting was held on October 5,
2016 at the W at Jonesboro, which generously
offered its space for all public meetings associated
with the Blueprint Jonesboro effort. Approximately

Public Kickoff Meeting
• Presentation by planning team
• Image Survey

Stakeholder Meetings
• Core Team creation and initial meeting
• One- on- one interviews

GAINING
MOMENTUM

LEARNING ISSUES &
PREFERENCES

Initial Consultation Session
• Describe the project and our approach to City
of Jonesboro Staff and ARC

Data Collection & Existing Plan
Assessment
• Local, regional, state, and private resources
• Review and access the original 2003 LCI
study, and other non- LCI plans.
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ONLINE SURVEY
CORE TEAM MEETINGS

>> Draft Plan Open House

60 people attended the Kickoff to learn about the
process and participate in an image preference
survey that allowed them to vote for images of
what they felt was most appropriate for the future
of downtown Jonesboro. A number of specific
public comments were also provided.

On February 28, 2017, a drop in Open House was
held to get public input on the complete draft plan.
Boards around the room displayed all the draft
ideas for the future of downtown Jonesboro. These
ideas came from previous public input, previous
plans, and the planning team. Participants were
able to comment on specific recommendations
and suggest edits. More than 65 attendees
provided dozens of comments. Overall, the
responses were extremely positive and only a few
minor plan changes were necessary.

>> Visioning Workshop
Based on the results of the Kickoff, a Community
Visioning Workshop was held on November
10, 2016. Nearly 40 stakeholders participated.
The planning team began the evening with an
informative presentation about zoning regulations,
market conditions, case studies, and other relevant
information. This then informed the discussion
when participants broke into discussion tables to
brainstorm ideas for the future of downtown.

>> Final Plan Presentation
A final presentation of highlights of blueprint
Jonesboro was made to the public and the City
Council prior to the plan adoption.

Public Visioning Workshop
• Presentation by planning team
• Results from kickoff meeting public input
• Results from online survey
• Breakout sessions

VISIONING &
GOAL SETTING

CREATING
OPTIONS

FINALIZING
RECOMMENDATIONS

Draft Plan Presentation
• Presentation by planning team
• Framework Plan

Final Plan Presentation

• Concept plan prioritization

• Presentation by planning team
• Final plan for study area
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TOOLS

One question asked respondents what
they found beautiful in downtown
Jonesboro. Historic structures ranked
the highest, followed by new streetscape
improvements and Lee Street Park
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Boring
Lawyers
Dead

Lacking
Quaint

Desolate

JONESBORO TOMORROW

Thriving

Quaint

Vibrant
Modern

Beautiful
Friendly

Inviting

Exciting

The survey began by asking, “What’s one word to
describe downtown Jonesboro today?” and “What’s
one word to describe downtown Jonesboro
tomorrow?” The graphics to the right show the
words that occurred more than once. The size of
the words represents the frequency they were
mentioned. Although many of the initial words
have a negative connotation, two were “Historic”
and “Quaint,” showing an optimistic impression
of downtown Jonesboro. The second question
uncovered respondents’ optimism for the future.

Historic
Dull
Quiet

An online survey was distributed to everyone
on the City email list and received 81 responses.
Survey questions were written to gain an
understanding of how people use downtown
Jonesboro now, and what would enhance their
experience or bring them back to the area. Most
respondents lived in the City of Jonesboro (58%)
and 47% of respondents visit downtown Jonesboro
more than five times per month.

Antiquated

Bustling

>> Online Survey

Active

2.3

More than 44% of survey respondents who visit
downtown are just passing through, but nearly
38% come for business at the courthouse and
33% for special events. Respondents could
choose more than one option.
Most respondents said that casual dining
(83%) and events (53%) would make them visit
downtown Jonesboro more often. Additionally,
boutique shops (49%), fine dining (49%), and
night time entertainment (47%) were noted
as important additions. Respondents could
choose more than one option.

Housing

When asked what kind of development
should be prioritized to revitalize
downtown Jonesboro, restaurants was
selected 88% of the time. This was
followed by retail (69%), bars/ brewery
(47%), art studio/ gallery (43%), and
townhouse (19%). Apartments and
offices ranked the lowest at 12%.

When asked what kind of housing is missing in the study area, participants selected Apartment
or Condominium 55% of the time, followed by Senior Housing (39%), Townhouse (38%), and Single
Family houses (22%). Respondents could write more than one comment.

Transportation

55%
When asked about the biggest transportation
issues in the area, traffic was mentioned 34% of
the time. This was followed by:

2

Railroad
Crossings

3

No Issues
Seen

39%

38%

Many respondents said that improved
sidewalk connectivity and bike lanes or paths
would be the best enhancement. Others noted
a need for general road enhancements and
improved crosswalks.
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>> Image Survey
This informal survey, conducted at the Public
Kickoff Meeting, included an overview board asking
what kind of development would improve daily life.
The planning team identified three character areas
to focus on: Gateway, Historic Main Street, and Lee
Street Park.
Three boards were located throughout the room
with nine photos each showing development
and other options for the each character area.
Participants were asked to choose the images
of what they thought was most appropriate for
downtown Jonesboro. They were given three green
dots and three red dots to rank their preferences.
Below are the highest and lowest ranked images
for each character area.

Gateway Character Area
The two highest ranking images represent sidewalk oriented retail and existing buildings with new uses.
The lowest raking image represents a typical office park with frontal parking.

New Sidewalk Oriented Retail (26 dots)

New Office Building (27 dots)
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Retrofit Existing Buildings (23 dots)

Commercial Bldg. Resembling Historic House (13 dots)

Historic Main Street Character Area
Participants preferred additional restaurant options and outdoor restaurant/event space.
The lowest ranking images represented boutique and antique shops.

image courtesy Visit Columbus GA

Restaurant (39 dots)

Rooftop Restaurant/ Event Space (31 dots)

Image Courtesy of: ParadeofHomes.org

Boutique Retail (19 dots)

Antique/ Vintage Shop (13 dots)

Lee Street Park Character Area
The two highest ranking images represent rooftop event/restaurant space and cottage/senior housing.
The lowest ranking image represents 3-4 story multifamily housing.

Rooftop Restaurant/ Event Space (33 dots)

Cottage/ Senior Housing (17 dots)

Multifamily Housing Fronting Park (26 dots)

Mid Rise Multifamily Building House (17 dots)
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